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 1. THE VISION
2. FUTURE OUTLOOK      
3. PROBLEM DEFINITION
4. IMPLEMENTATION       
5. SMART-FORMEL



GENERATE
ELECTRICITY 

THE VISIONTHE VISIONTHE VISION   

REDUCE
ELECTRICITY
COSTS

SUSTAINABILITY



IDEAIDEAIDEA

PAVEGEN TILES IN THE SALES AREA

ELECTRICITY IS GENERATED BY WALKING ON THE TILES           

ELECTRICITY IS FED INTO THE POWER GRID

REDUCES COSTS & PROTECT THE ENVIRONMENT



ENTRANCE & CHECKOUT AREA               
REDUCE PART OF THE ELECTRICITY
COSTS                                   
DELIGHT CUSTOMERS                               
STAND OUT FROM THE COMPETITION    

TILES ON THE WHOLE SALES AREA            
TO GENERATE ALL THE ELECTRICITY
SOLELY FROM THAT     
TO MOTIVATE CUSTOMERS TO
CONTRIBUTE TO SUSTAINABILITY             
TO STAND OUT FROM THE
COMPETITION    

                                   

FUTURE OUTLOOKFUTURE OUTLOOKFUTURE OUTLOOK      

SHORT-TERM LONG-TERM



PROBLEM DEFINITIONPROBLEM DEFINITIONPROBLEM DEFINITION
1 HIGH COSTS

2 EXTENSIVE

3 STORAGE MEDIA  

DUE TO RENOVATION, NEW EQUIPMENT,
MAINTENANCE & ADVERTISING                                                                                       

ELECTRICITY MUST BE STORED
        → A LARGE STORAGE MEDIUM IS REQUIRED 

COMPLEX REPAIRS (IF NECESSARY)
LARGE-SCALE RENOVATION WORK



1.CONTACT THE COMPANY  
2.DETAILED PLANNING OF THE RENOVATION (IN TERMS OF TIME & LOCATION)
3. INFORM CUSTOMERS 
4.PROCUREMENT OF MATERIALS 
5.ADJUST THE POWER GRID
6. INSTALL TILES                         
7.CONNECT THE POWER GRIDS                              
8.ADVERTISING MEASURES                                                       

IMPLEMENTATIONIMPLEMENTATIONIMPLEMENTATION



WITHIN ONE YEAR, THE ENTRANCE &
CHECKOUT AREA SHOULD BE EQUIPPED

WITH ELECTRICITY -  GENERATION
PAVEGEN TILES.

DURING THIS TIME, AT LEAST 10% OF
THE ELECTRICITY NEEDED BY REWE

SHOULD BE PRODUCED BY THESE TILES.
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